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Instructions for Candidates

] 1. Write your Roll No. on the top immediately on receipt
of this question paper.
2. Attempt all questions.
3. All questions carry equal marks.

4. Answers may be written either in English or Hindi;
but the same medium should be used throughout the

paper.
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Section — A

1. “Marketing does not mean selling. It means the
creation of customer” Clarify this statement and

explain fully the modern concept of marketing. (8)
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2. Explain new concept of marketing. Discuss its

usefulness for developing economies. (7)
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3. How does Demographical Environ
influence the business activities?
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4. Explain the 4P’s approach of Marketing Mix with

examples. 0
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Section - B

5. Explain the Consumer Buying Behaviour Model.
(8)
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6. What are buyer’s motives? Discuss the various factors

affecting consumer’s behaviour in Indian context.

(7)
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What do you understand by market segmentation?
Choose any product or service of your choice apq

discuss how its market can be segmented. (15)
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Section — C

What do you understand by product life cycle? Discuss
the life cycle of any one product with which you are
familiar, in terms of its probable impact on

manufacturer’s marketing-mix. (8)
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What do you understand by ‘Family branding’ and
Individual branding’? What factors are responsible for

using family or individual branding? (7)
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10. What do you mean by product development ? Discuss

11,

the step that should be taken in planning and
development of new product. (15)
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Section — D

‘The success or failure of a business depends upon
the product price policy.” Explain this statement and
state the factors to be considered while formulating a
product price policy. (15)
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12. What do you mean by the term Distribution
Channel? Explain the various types of Channels used

by a firm. (15)
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Section — E

13. Describe various objectives of sales promotion. What
techniques of sales promotion are used by a

manufacturer to motivate the consumers? (15)
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14. What are the challenges in Rural Marketing? (15)
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