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(a) Explain the concept of sustainability marketing,

and what are the pillars of sustainability marketing?

)

(b) Define the triple bottom line (TBL) concept and

" its significance in modern business practices.

)
OR

(c) Explain‘ the relevance of ethical aspects in the

decision-making process and how the companies

can undertake ethical decisions. (9)

(d) How did the concept of sustainability marketing

come into existence? Explain the stages of its

%)

evolution.
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2. (a) Provide two examples of Indian companies OT
brands that have effectively integrated
sustainability into their marketing strategies. What

made these strategies successful? (18)

OR

(b) Explain the possible ways to segment the market
based on sustainability. 9

(¢c) Describe the concept of a Sustainable marketing

mix and its various components. 9)

3. (a) Describe the concept of Attitude-Behaviour
inconsistency in sustainable buying decisions.

Support your answer with relevant theory and

- examples. (18)
OR
(b) Write a short note on the following : - (18)
(i) Responsible Consumption
(ii) Mindful Consumption

(1i1) ‘Pragmatists’ class of consumers

P.T.O.
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(a) How can sustainable behaviour be developed ang

4.
reinforced through the 3 R’s? Explain With the
help of appropriate examples. - (18)
OR

(b) How can the business corporations balance the
promotion of sustainability in marketing
communication without appearing insincere or

greenwashing? (9

(c) What are the key benefits and drawbacks of

implementing a sustainable supply chain strategy

for businesses? (9)
tainability legal framework

5. (a) Illuminate On the sus
n India. (18)

and 1ts implementation i

OR

elopment Goals (SDGs) are

jeve a better and more

(b) “The Qustainable Dev

the blueprint to ach

sustainable future for all.” In light of the above

 statement, explain the concept of SDGs and their

relevance across the globe. (18)
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